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Annual Growth of Retail Sales from Q2 2024, Quarterly
ECONOMY: WEAKER HIGH-END CONSUMPTION BY FOREIGN VISITORS %
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* The latest data is as of Q3 2024

2. Japan Department Store Association Source: ARES
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KEY LEASE TRANSACTION

RSF
TENANT PROPERTY SUBMARKET (Approx.)
EMPORIO ARMANI 5-6-12, Ginza, Ginza 9,688
Chuo-ku
. . 6-3-9, Jingumae, Harajuku
Onitsuka Tiger Shibuya-ku /Omotesando
MARITHE + FRANCOIS  4-28-10, Jingumae, Harajuku i
GIRBAUD Shibuya-ku /Omotesando

Source: Carlin, Press releases from Tenants

RETAIL RENT IN PRIME AREA

SUBMARKET TOF

JPY/Tsubo/Mo

BOTTOM
JPY/Tsubo/Mo

12-Month Forecast

(Average)

Ginza 500,000 250,000 A
Harajuku/Omotesando 400,000 180,000 A
Shinjuku 300,000 150,000 A
Shibuya 250,000 130,000 A
Shinsaibashi/Midosuiji 350,000 150,000 A
Kyoto 150,000 60,000 A
Sakae 130,000 50,000 A
Tenijin 100,000 50,000 A
Sapporo 70,000 40,000 A

EMPORIO ARMANI

CENTRAL TOKYO

Scope of Survey / Definition

Prime Area

Rent

The most prime retail areas within 20 retail submarkets across Tokyo,
Osaka, Nagoya, Kyoto, Kobe, Fukuoka, Sapporo, and Sendai.

The assumed achievable rent for ground-floor retail space available for
lease in existing properties located in prime areas at the end of each
quarter.

Rents include common area management fees but exclude concessions
such as free rent periods.
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Cushman & Wakefield (NYSE: CWK) is a leading global commercial real estate
services firm for property owners and occupiers with approximately 52,000 employees
in nearly 400 offices and 60 countries. In 2024, the firm reported revenue of $9.4
billion across its core service lines of Services, Leasing, Capital markets, and
Valuation and other. Built around the belief that Better never settles, the firm receives
numerous industry and business accolades for its award-winning culture. For
additional information, visit www.cushmanwakefield.com.
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