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CUSHMAN &
WAKEFIELD

Toronto, ON

Second Floor Turnkey Fitness Space on Bloor Street West




"l. CUSHMAN &
((l{{lN WAKEFIELD

WELCOME TO
202A BLOOR STREET W

202A Bloor Street West is an iconic retail destination that seamlessly
blends luxury and cultural diversity. Stretching from the upscale Yorkville
neighbourhood to the welcoming communities of the Annex and Seaton Village,
this opportunity benefits from ample pedestrian traffic, student traffic, office
density and tourism. From designer boutiqgues and high end fashion just east,
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to charming local shops and specialty stores just west, this block of Bloor Street
West caters to the diverse tastes of Toronto’s residents and visitors alike. This
prime location offers an opportunity to thrive in a competitive market and
establish a strong presence in Toronto’s growing fitness and wellness community.

DETAILS

SIZE 4,798 SF

NET RENT Negotiable
ADDITIONAL RENT $20.00 (2023 Est.)
TERM 5-10 years
AVAILABILITY Q12024

HIGHLIGHTS

* Turnkey space for any health and wellness operator
New build-out and stunning high-end finishes
Designated entrance off Bloor Street West directly across from the ROM

Strong cotenants in the area
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Ground Floor - 547 SF by
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161 Bay Street, Suite 1500
Toronto, ON M5J 2S1| Canada
cushmanwakefield.com

CARMEN SIEGEL*
Associate Vice President
Urban Retail Services

+1 416 359 2365

+1 416 648 0451
carmen.siegel@cushwake.com
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HANNAH KINNEY*
Associate

Urban Retail Services

+1 416 359 2390

+1 647 294 0367
hannah.kinney@cushwake.com

©2023 Cushman & Wakefield ULC. All rights

reserved. The information contained in this

communication is strictly confidential. This

information has been obtained from sources

believed to be reliable but has not been verified. NO

WARRANTY OR REPRESENTATION, EXPRESS OR

IMPLIED, IS MADE AS TO THE CONDITION OF THE

PROPERTY (OR PROPERTIES) REFERENCED HEREIN

OR AS TO THE ACCURACY OR COMPLETENESS 4
OF THE INFORMATION CONTAINED HEREIN, /
AND SAME IS SUBMITTED SUBJECT TO ERRORS, ]
OMISSIONS, CHANGE OF PRICE, RENTAL OR OTHER ,/
CONDITIONS, WITHDRAWAL WITHOUT NOTICE, 7
AND TO ANY SPECIAL LISTING CONDITIONS

IMPOSED BY THE PROPERTY OWNER(S). ANY

PROJECTIONS, OPINIONS OR ESTIMATES ARE

SUBJECT TO UNCERTAINTY AND DO NOT

SIGNIFY CURRENT OR FUTURE PROPERTY

PERFORMANCE.*Sales Representative **Broker
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